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We help your company to
strategize digital presence ..

.. through long term brand &
audience growth..

.. using our advanced digital
marketing strategy.
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3 Phase of Our Work

Step by step for full contract

*40
We provide DMS (Digital 1
: In - Depth
Marketing Strategy) document recoarch

as result of research summary
we conduct.

This will act as guideline and
campalgn basis as the campaign

N
run and 1terate after several \
month of running. \

\
The document, consist 1n: \
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Communication
Guideline

Evaluation
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3

Managed
Services



Contract Timeline

Step by step for full contract

lFirst Quisionaire lFirst Post
* Phase 1
» Qual-/Quan-/0Obs- Research D
» Deep Interview/FGD s ]
- Data Analysis & Processing - D
‘ Phase 2
- Strategy of Implementation - — D
- DMS (Digital Marketing Strategy) D
* Phase 3
- Content Production (& Revision Session)  — — — — — — — — — — L -G
Evaluation
« Weekly Content Preview (Revision & ACC)  — — — — — — —
= Monthly Reporting
Week 1 Week 2 Week 3 Week 4 Week 1 Week 2 Week 3 Week 4
First Month [Phase of Research] Second Month & Forth [Phase of Implementation]

Estimation timeline depends on the complexity of the project.

First content will be posted at next month, and the dates will varies on the complexity of the project.
Contract start after the payment occured and timeline will begin the progress.

Phase 1 & 2 can be repeated after 3 month later, when it's repeated, phase 3 will still go on simultaneously,

* % % %
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3 Phase of Our Work

1. In - Depth research

We take seriously our data source of
decision. Conducting research before
defining goal 1s crucial to build the
communication guideline and campaign
for entire timeline.

Our research, generally consist 1n:

- Market Reserach [guantitative]
» Deep interview for internals

» FGD (Focused Group Discussion)
- Insight Reporting

- etcn
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FGD Situation

i

Elmers

PRAGMATIS SLIME PRODUCT g R e

Interest Slime

Cukup menarik_ terutama untuk

1. Slime dengan tema Elmer's Gue vang banvak

{unicom, galaxy. 200} | macam pillhan wamna seperti

2. Elime berwarna unizom. Mamun karena masih
: — dan belum ada lisensi BPOM
» |Buying Decision dari Indanesia maka tingkat
Factor keamanan produk masih

diragukan. Moms lebih suka

1. Texture (padat tidak Gue dibandingkan Slime kit

karena dirasa kurang praklis

Social Media

©f >
Mencar tahu mangenai
slime

teralu cair)
2. Kualitas produk dan takut gagal ketika
3. Trust with brand pembualan,
4. Wama
Favorite Slime Need Fear
. Drginal Slime 1. Oualty 1. Bad Packaging
. Glitter Slime 2. Efficizncy 2. Hard to get

3. Sale 3. Lengket

. Slime with styrofoam |4, Tewe 4. Susah dibersinkan

beads

Slime dengan glitter

merupakan jenis slime

yang paling banyak

diminati. Shopee
menjadi pilihan utama
slatform pembeliar

_‘._: |

Pari 133 responden yang buah hatinya bermain slime,
hingga s2at ini slime dengan glitter merupakan item
vang paling banyak diminati dengan rasio I7,6%. Yang
menjadi pilihan kedua adalah slime putih/polos dengan
rasio 26 1%.

Banyak dari Mome yang membeli clime secara enline.
Shopee merupokan solah satu plotfore marketplace yang
banyak dipilih.

Research Report

Di antara tipe slime ini, manakah yang penah dimankan
oleh buah hati Moms?

rrrrr
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2. Communication Guideline

Cultural Insight:

We provide DMS (Digital Marketing ﬁﬂfﬂ Empad cltengah
Strategy) document as result of research caoratinggn: - Jr
Summary We COﬂdUCt_ melalui ulasan media. - Y

Brand Insight: § _ Pahlawan tanpa

Membantu merespon permasalahan yang

-
tanda jasa.
terjadi, bisa dengan solusi ataupun

This will act as guideline and campaign
basis as the campaign run and 1terate
after several month of running.

The document, consist 1n: Media Channel Structure
- Research Result (Audience Profiling) S o ﬂ@ﬂ@@@@
- Campaign Master & Marketing Strategy S —

- Campaign Timeline
- Media Structure

- Budget Forecasting
= etcn

5r
:
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g |

rampaign Rig Tdea / Tayieh I =1 e Gering
Evant Elmer‘s Road show di kota-kota besar

Campaign Timeline & Structure
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3. Managed Services

We also provide managerial service for
monthly content production, KOL
management, and daily necessities &
reporting for your digital marketing
needs.

Managed Services consist in:

» Daily Content Production

- Multimedia Production

« KOL Management

- L1ve Stream Sales

- Digital ADS (META, Tiktok, Google)
- Monthly Reporting

o2 andre liked the LIVE

G2 peachysalmon liked the LIVE

Live Stream Sales

: o -“-ﬁg Tﬂ_ Pranad g
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it dond ¢
. e ] Redid
= v J an

Wowiproduk baru kah i

< i priv e liked the LIVE.

3 Phase of Our Work 6

Views: 1Le2E Vi - Viears: 2918 Wieag: - W
Likes: 175 Likes: 439 Likogs: 275 Likes: 1.0&7T |
Comments: 15

Comments: 18 Commeants: 32% i

Comrments 15

s w——
100 pemandng
pariods partama |
+ v hapeereds

1S

i
WViears: 3300 Wi - Views: 1.070 Wiews 1L.060 \
Likes: 196 Liboers: 550 Likes: 166 Likoes: 174 L
Comments: 17 Comiments: 9 Comments: T2 Comiments: 15 [

T
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Rp 100.
Wienas: TR Wi W B Views: B2
Likes: 99 Libkges: 269 Likes 522 Likes: 166

Comments: 9 Comiments: 538 Comiments: 100 Comments: 19

Feed Material



o
Reporting
& A n a Iys i s Performance Account The performance account

50,000 exhibits a positive trend

o++e Our Results: Performance Account o

How we inform the result e line.
40,000 .-
* ’ . 30,000
20,000 -
10,000 Items AVG 3 Months
0 Apr (before nanas) Mei Juni Juli Profile Visit 1|E?1
mmmm Reach 1805 9,319 20,199 13,588 Reach 11 292
. . . . Impressions 7,736 38 144 b2 384 ar1ie Impressiﬂns 33;345
We provide DMS (Digital Marketing Strategy) T Prefle Vst 08 e 2 L1 —= oo
e Feach Impressions Profila Visit veesnens Lip@ar [ Impressions) _
document as result of research summary we
conduct. e ——

This will act as guideline and campaign basis o+-@ Our Results: Ads Activation E

as the campaign run and 1terate after several .. . S ——
) — —— e rar "7 Agood strategy will direct
13.138 Rp 7& Fp 999872
month of runnt ng. —__ ’ F us to good performance like
. _I I I what we did for Vedlyn.
L RAVAY. A 00 . _
The document, consist 1n: e | o With total spent
—T Rp 1.000K
Kampanye O Hasil Jargkaua Impresi GPC (Semua) Biaya per Hasil gm’::ﬂ‘“
ADSE-SEP-MV CRAS .””.E 55.215 223217 fip 40 - -FE:..:'I:: Fo G90.872 We get 191 prﬂd uct
purchased, with omzet + Rp
Pembelian I Pembeli F Milai Konversi Milai Konversi
Kampanye dengan ltem ¢ - Aplikasi - ¢ - Pembelian Khusus Pambaelian 21.000K
Bersama L] Selule. i untuk ltem Bersama Aplikasi Selul,..
ADS4-SEP-MY CPAS 191 - 191 = Rp 20 980 500 Rp 20 980500 And 1-552 pﬂter’]tial huyers
Penambahan  Penambahan Penambshan | Nilal Komersi Milai Komeersi  Milai Kanverai who interest in the FJF"Jd uct
e Seiger " Gomjedia.. | Gelsmje | GinangBelmi. ke Keveisn. ke Kaaneng. & add the products to the
ADS4-SERP-AMY CPAS 145 4 1.852 Rp 168.30M.020 Fp 325000 Fp 168.076.030 Cart
Praparty of Manas | Flips siinanas Lo

OLl¢LieLIm L e[ JREI0



Campaign Framework

Step by step for full contract
@ ¢ ¥

[conversion channel]

* |

Social Media Marketplace
Ads | | ?
Social Media l Google Ads
Profile / Search Engine
Redirector Website

Col[aboration A (Tracked)
/ Other Medhia )

/ Landing Page

Endorsement L1vestream
/ Influencer Sales

OLi+LieLam e[ ImL]0



Case Portfolio 6

artisanrugs_

Sensay,, 1.087 16,5K 1.810

RUGS ! Posts Followers  Followin
Ly 9

@artisanrugs_
Luxury Carpet - Home Decoration

Luxury Carpet Gallery
Home decor

The Art of Perfection in Rugs. #artisanrugs

Jakarta: Sultan Iskandar Muda 68B

Surabaya: Raya Bukit Darmo 29... more

sultan iskandar muda 68B kebayoran lama, Jakarta,
Indonesia

See Translation

Established in 2019, 1n the hands of art and interior lovers, who
) B PRI had the 1dea to combine the beauty of art and function by

' RY - creating thousands of luxurious carpet designs that became the
1dea behind Artisan Rugs.

_E_

@. 328 3.003 883
Posts Followers  Following

Artisan Rugs Company
Home Decor

The Art of Perfection in Rugs. #artisanrugs
Jakarta: Sultan Iskandar Muda GEB

Surabaya: Raya Bukit Darmo 29... more
mauorder.onling/artisan-rugs

sultan iskandar muda 688 kebayoran lama, Jakarta,
Indonesia

See Translation

artisanrugs_ €

(2) linktr.ee/artisanrugs
Nanas is helping this company to establish their brand from the
beginning their store open, building their awareness through
digital media, until they become one of the leading brand of
carpet 1n both Jakarta & Surabaya.

== Followed by indocasafurniture

Following v Message Contact A

Edit Profile

Colleetio

Promotions Insights Call

Notable Achievement:

Handtufted Our Journey Sisal ALLORA Alet

T o i
. -
o -y Custom Rug g

". ._E})“:,{.(,fsjﬁu

\ r : ; - - . .
Never Ending Edges - Focused Awareness 1nto 2 main city 1n Indonesia

& artisanrugs_

. P, PR PR,

G) &) E) G G

(Surabaya - Jakarta)

sl o - 16,5K Follower, all under our Service, No boosted follower.

in drawing the eye and attention to a particular

area and creating an attractive space. They are a

good alternative to the conventional rectangular
' or srare floore roa

(# Add Posts

Under Our management includes: Condition before SEO Activation in website

. our management and instagram guide.
- Content Making 5 5 5

- Photography and Videography
- Activation (Collaboration with interior designer)
- Website Development

Interior Mood

Temmanslia

C BNl I% 34 0! (%=l IRl I% e 0




ANTISEPTIC

@antisindonesia
Hand Sanitiser Indonesia

When the covid 19 breakouts in Indonesia,
there are so many sanitizers trying to speak
out their brand as one of the way to prevent
Virus.

This make Antis need to strengthen their
brand as the top of mind for their market. In
this challenge, Nanas craft an exclusive
campaign for Antis #kitalawanbersama. We're
inviting audience to stay positive so we

can survive in this situation together.

Notable Achievement:

- Broaden Awareness into 2 main city in
Indonesia (Surabaya - Jakarta)
- 12,3K Follower, all under our Service.

Using Meta ads to increase follower and using KOL (as content)
to boost ads effectiveness.

4 )

1Semangat = 1Antis

untuk tenaga medis

0 Meta ADS

Displayed in: facebook & instagram

Using Youtube ADS to spread happening
campaign to specific audience.

-
SusterN
Porowat Dar RS Rujukan Covid-19
b Google Ads
Displayed in: youtube
.

Vv

/ antisindoneaia  Wessage Lo o e
U Agrris ASdpowtn Ok fdvwers A totiowing
| . Antis @EANMIKsman

n-pd % of tm. 4 Bing
rarmites -um ar iutnie Lanps 8. ElskE memmiusu® umsen
WM IH- 4 gk

! Ly Mlwnaaren e Lale wahyunita. dagele

@@@@o@@

WARIA GEMER Prama Laurch

EPOSTE

Instagram used to raise
awareness

UGC* Generator
*User Generated Content

Where user invited
to input their support words

Received by the
on-duty medical team

User input, posted into
their instagram

The stored words,
printed to products
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< Analisis video £ Analisis video

BANK INDONESIA

BANK SENTRAL REPUBLIK INDONESIA g
- w9 & l'_-.i. ADG
Aku Indonesia! . » |

@bank_indonesia_jatim Aku Cinta Rupiah!

https://cbpwani.com oo

Bank Indonesia - Jawa Timur i
Goverment never stop to give people i | .
monetary education, about how to threat .

paper money, identify, and to keep the paper b »
safe and eligible for use.

yang dwrancang khusus obeh Bark Indonesia untuk

_ _ _ _ ,@ 09.56 ol T E 09.56 o =
We are involved 1n the schematic to inform Rt e Setea e < ¢ i
people about activation of AR Fest, and CBP Alat Pembayaran Biasa. oo
(Cinta, Bangga, Paham) Rupiah. iy ——— s () e
With Exposure from KOL, Competition, and e o .
. E @ . U g .U rnll. ru i B Jati? 8 LT 4
Ads, we ensure the campaign reach the — S _— S - o
maximum Awareness 1n kEast Java. R . R R b e & ¥ OB -
iy i:”"f s tciutin ot s W S %ﬁ:‘:‘wi‘, T T
~ve S S S
, . ing " s Jadi, Mari Kita Cinta,
Cinta, * Bﬂﬂy&“; Paham 1 . A az / g gy Bangga dan Paham —— -
4 ialsl
RU p' o h W' .,R”ﬂ’a-” 2333 Ruplah- o 1021?59 A Promosikan reel ink
.'l- Festlygg Cinta, Bangga dan Paham Rupiah menspakan sebuah program n wang dijang

mengedukasi masyarakat tentang fungsi Rupeah yang tidak
terbatas. Kanena fungs: Ruplah yang sangal signifikan dalam
kehidupan bangsa, maka kits sebagal warnga negans haius
mamps manjaga nila dan kualtas rupiah,

1Naa3 r\ MmN T
a Q ® ®

@ QA ® O @
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@ nanas

More portfolio:

e
o

https://d.nanas.co.id/porto
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